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Abstract 

 

The aim of this paper is to pick up and extend a few key concepts as ut ilised by Hardt & 

Negri (Empire: 2000.  These concepts will be evaluated through the lens of digitisation in 

particular the creation of digital consciousness.  Hardt & Negri's starting point is that 

sovereignty, power, resistance and cont rol have been significantly altered.  The nature of 

these changes can be expressed through a number of paradigms (Political Economy, 

Networked Society & The Wealth of Networks); these models will be briefly considered.  What 

will be argued next  is that power, sovereignty and resistance have become re-articulated 

through new cent res.  Greater attention will then be spent on Hardt's & Negri's argument  and 

consideration of resistance as a form of negat ion and "the will to be against".  By linking 

digital identities and online act ivism through case studies and examples this paper will 

conclude with an argument  that online empires do cont ribute to the creation of a shallow 

and fleeting resistance.  The key conclusion being that new forms of consciousness as 

determined by virtual production and engagement are cont ributing to the creation of 

imagined resistance.1 

 

We’re an empire now, and when we act, we create our own reality. 

And while you’re studying that reality—judiciously, as you will—we’ll act 

again, creating other new realities, which you can study too, and that’s 

how things will sort out. We’re history’s actors . . . and you, all of you, will 

be left to just study what we do. Anonymous Bush insider (reported by 

Suskind, 2004)2 

 
 

 

 

 

 

                                                             
1 Apologies for the quality and ‘incomplete’ nature of this document –  If you have any 
questions and observations please pass these on as this is very much a work in progress.  
2 http://csc.sagepub.com/cgi/reprint/9/6/796 



 

References 

 

Abbinnett, R., (2006), Marxism after Modernity: Politics, Technology and Social 

Transformation, Palgrave, London 

 

Atton, C., (2004), An Alternative Internet: Radical Media, Politics and 

Creativity, Edinburgh University Press, Edinburgh 

 

Bohman, J., (2007), ‘Political Communication and the Epistemic Value of 

Diversity: Deliberation and Legitimation in Media Societies’, in 

Communication Theory 17 348–355 

 

Barney, D., (2000), Prometheus Wired: The Hope for Democracy in the age of 

Network Technology, University of Chicago Press 

 

Benkler, Y., (2006), The Wealth of Networks, Yale University Press, London 

 

Callincos, A., (2009), Imperialism & Global Political Economy, Polity Press, 

London 

 

Carver, T., (2006), ‘Less Than Full Marx…’, in Political Theory, Volume 34 

 

Castells, M., (2001), The Internet Galaxy, Oxford University Press, Oxford 

 

Castells, M., (2009), Communication Power, Oxford University Press, Oxford 

 

Crabtree, J., (2010), ‘David Cameron’s battle to Connect’, in Wired, 04.10, 

April 

 

Dahlgren, P., (2009), Media and Political Engagement: Citizens, 

Communication and Democracy, Cambridge University Press, Cambridge  

 

Dyer-Witheford, N., (1999), Cyber-Marx: Cycles and Circuits of Struggle in 

High Technology Capitalism, University of Illinois Press, Chicago 

 

Eco, U., (2006), On Literature, Vintage Books, London 

 

Hardt, M., & Negri, A., (2000), Empire, Harvard University Press, London 

 

Hardt, M., & Negri, A., (2005), Multitude, Penguin, London 

 

Hindman, M., (2009), The Myth of Digital Democracy, Princeton University 

Press, Oxford 

 



Kaid, L., (2009), ‘Changing and Staying the same: Communication in 

Campaign 2008’, in Journalism Studies, Volume 10 Number 3 

 

Kellner, D (2005), Unpupublished paper: 

http://www.gseis.ucla.edu/faculty/kellner/index.html 

 

Lanier, J., (2010), You Are Not A Gadget: A Manifesto, Knopf, London 

 

McCheseney, RW., (2007), Communication Revolution, The New Press, 

London 

 

McNair, B., (2005), Introduction to Political Communication, Routledge, 

London 

 

Miller, T., (2010), ‘Culture + Labour = Precariat’, in Communication and 

Critical/Cultural studies, Volume 7 Issue 1 

 

Mosco, V., (2004), The Digital Sublime, MIT Press, London 

 

Negri, A., (2007), ‘Art and Culture in the Age of Empire and the Time of the 

Multitudes’, in SubStance, Number 122, Volume 36 

 

Poster, M., (2005), ‘Hardt and Negri’s Information Empire: A Critical Response’, 

in Cultural Politics, Volume 1, Issue 1 

 

Qualman, E., (2009), Socialnomics, John Wiley, London 

 

Resnick, S., & Wolff, R., (2006), New Departures in Marxian Theory, Routledge, 

London 

 

Thompson, P., (2005), ‘Foundation and Empire: A Critique of Hardt and Negri’, 

in Capital and Class, Volume 86 

 

Van Dijk, J., (2006), The Network Society, 2nd Edition, Sage, London 

 

Wolff, M., (2010), ‘David Cameron’s Second Skin’, in Vanity Fair, Number 596, 

April 

 

Websites 

 

Mobiles, Clouds and Connectivity - The Head of Google Predicts a Marketing 

Revolution (WARC web site) 

 

‘The Digital strategies of Obama’ (2008) from www.warc.com 



 

http://neuf.cprost.sfu.ca/digest/digests/digest-17/digest-interviews-mark-

poster 

 

www.pewresearch.org 

 

http://www.sott.net/articles/show/201379-The-serfdom-of-crowds 

 

http://www.jiad.org/vol5/no2/spurgeon/index.htm#advertising 

 

http://csc.sagepub.com/cgi/reprint/9/6/796 
 

http://www.jiad.org/vol5/no2/spurgeon/index.htm#advertising

